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No.
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	1.
	Illustrate the concepts under which organizations design and carry out their marketing strategy.
	CO3
	20
	

	(OR)
	

	
	2.
	“Business portfolio is the one that best fits the company’s strength and weakness to opportunities in the environment”. Illustrate with suitable examples using Growth-Share matrix.
	CO3
	20
	

	
	

	
	3.
	Explain how changes in the micro environment forces affect the marketing decisions. 
	CO3
	20
	

	(OR)

	
	4.
	Discuss branding strategy – the decisions companies make in building and managing their brands. 
	CO3
	20
	

	
	

	
	5.
	Write short notes on 

a. Market Segmentation. 

b. Target marketing.

c. Market differentiation.

d. Market Positioning.
	CO3
	4*5=20
	

	(OR)
	

	
	6.
	Describe the stages of the product life cycle and how marketing strategies change during the PLC.
	CO1
	20
	

	
	7.
	Define marketing and outline the expanded model of the marketing process.
	CO3
	20
	

	(OR)
	

	
	8.
	Explain why companies use marketing channels and discuss the functions these channel perform.
	CO3
	20
	

	
	

	
	9.
	Compulsory:

Conduct a SWOT analysis, develop objectives and create a marketing strategy and marketing mix for a product of your choice or for a local business.
	CO2
	20
	

	
	
	
	
	
	
	

	ALL THE BEST


