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End Semester Examination – April/May – 2017

	
	
	
	

	Code           :
	16MS3002
	Duration      :
	3hrs

	Sub. Name :
	MARKETING MANAGEMENT
	Max. marks:
	100


ANSWER ALL QUESTIONS (5 x 20 = 100 Marks)

	Q. No.
	Sub Div.
	
	Course 

Outcome
	Marks

	1.
	a
	State the concepts of Marketing
	CO1
	10

	
	b
	What are the functions of marketing?
	CO1
	10

	2.
	
	What kind of marketing creates customer value, satisfaction and loyalty?
	CO1
	20

	3.
	a
	Differentiate Industrial and Individual buyer behavior.
	CO2
	10

	
	b
	What is MIS? State its uses.
	CO2
	10

	
	
	                                                       (OR)
	
	

	4.
	a
	Explain how Shampoo market is segmented in India?
	CO2
	10

	
	b
	Explain product life cycle (PLC) with an example.
	CO3
	10

	5.
	
	What are the various pricing methods adopted by FMCG companies?
	CO3
	20

	
	
	                                                         (OR)
	
	

	6.
	
	Explain wholesaling and retailing with suitable examples.
	
	20

	7.
	a
	What is online marketing?
	CO3
	10

	
	b
	State the various advertising and sales promotion methods.
	CO3
	10

	
	
	                                               (OR)
	
	

	8.
	a
	What is logistics management?
	CO4
	10

	
	b
	State the importance of personal selling.
	CO4
	10

	
	
	
	
	

	
	Compulsory:
	
	

	9.
	
	Explain the branded salt industry in India. What kind of promotional strategy is used by Tata salt? Explore the future strategies that the brand could adopt to maintain its dominance in Indian salt market.
	CO4
	20
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