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Answer ALL questions (5 x 20 = 100 Marks)

1.
Define Retailing. What are the challenges that Retail Development faced in India?
(OR)

2.
What is customer decision making process with respect to retailing?  Does this process vary for convenience products and for high priced, high involvement products?

3.
Discuss the types of retail locations and the importance of store location.

(OR)

4.
Enumerate the process of merchandise planning.

5.
Highlight the method of procuring merchandise in a step by step order.

(OR)

6.
Examine the criticality of the role of operations in the retailing industry through its various stages of maturity.

7.
What are the reasons for the emergence of Category Management?

(OR)

8.
How would the communication mix vary for a supermarket and for a departmental store?  

9.
Case Study : (Compulsory)
A launch of a brand is a festival occasion.  A brand is launched by holding a launch conference.  Formerly, brand launches were a laid-back affair.  These days the launches have become spectacular and memorable occasions.  The approaches are to use all activities synergistically.  Launches have become professional with event management companies offering their services. ‘Gili’ jewellery was also established as a distinct brand by GItanjaLI Jewels limited.  

Question:

As a retailer suggest a way to launch a branded jewellery and give the importance of branding in a market like jewellery.  How can a retailer move to the next level in terms of branding to the Indian customers? 







