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Answer ALL questions (5 x 20 = 100 Marks)

1.
Explain in detail deduction and induction through suitable examples.

(OR)

2.
Discuss the tasks involved in Research problem formulation.

3.
What are measurement and scaling?  Discuss the primary scales of measurement and differentiate nominal, ordinal, interval and ratio scales.

(OR)

4.
Describe the following sampling techniques.


a.
Snow Ball sampling

b.
Systematic sampling

c.
Stratified sampling


d.
Judgmental sampling

5.
Explain the Data analysis associated with parametric hypothesis testing and Non-parametric hypothesis testing.

(OR)
6.
A researcher wants to explain attitude toward a respondents city of residence in terms of duration of residence in the city.  The attitude is measured on 11 point scale (1 = do not like the city, 11 – very much like the city) and the duration of residence is measured in terms of the number of years the respondent has lived in the city.  In a pre test of 12 respondents the following data were obtained.  Is the respondents’ duration of residence in the city strongly associated with their attitude towards the city?
	Respondent No:
	Attitude Towards the city
	Duration of Residence

	1
	6
	10

	2
	9
	12

	3
	8
	12

	4
	3
	4

	5
	10
	12

	6
	4
	6

	7
	5
	8

	8
	2
	2

	9
	11
	18

	10
	9
	9

	11
	10
	17

	12
	2
	2


7.
Discuss the basic requirements of report preparation, including report format, report writing, graphs and tables.

(OR)

[P.T.O]
8.
For the following data, using ANOVA determine whether there is significant difference between various In-store Promotion and sales.
	Store No:
	In-Store promotion
	Sales

	1
	1
	10

	2
	1
	9

	3
	1
	10

	4
	1
	8

	5
	2
	9

	6
	2
	8

	7
	2
	8

	8
	2
	7

	9
	2
	9

	10
	3
	6

	11
	3
	5

	12
	3
	7

	13
	3
	6

	14
	3
	4

	15
	3
	5


9.
Compulsory (Case Study):

ENHANCING THE UTILITY OF SPORTS UTILITY VEHICLES


One industry that has taken advantage of online focus groups is the automobile industry specifically Nissan.  While designing the xterra Sports Utility Vehicle (SUV), Nissan conducted several online focus groups to get feedback on designs, as well as find out what their target market wanted to see in an SUV.  The market, consisting of young, active, athletic people was eager to participate.  They wanted an SUV that could carry sporting and camping equipment inside the vehicle or on racks, but they wanted it to be offered at a reasonable price.  The focus groups discussed topics such as the features they were looking for such as racks on the top and the back of the SUV, four doors, a sporty design, trendy colors and lots of room inside the vehicle.  Nissan delivered in all of these areas, and has been successful.  The xterra became a success.


On-line focus groups revealed that many automobile buyers wanted custom-built vehicles.  Therefore, Nissan become the first major automaker to announce web-enabled build-to-order manufacturing.


Questions:


a.
Comment on the qualitative research conducted by Nissan.

b.
Based on the case write a Research report.







