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1.
Case Study (Compulsory):


Facebook was founded in 2004 by Mark Zuckerberg in IS. In 2011, the company’s revenues accounted to $3.1billion, with advertising contributing as much as 85% of its revenues. . The site had $845million monthly active users worldwide in 2011, up by 39% as compared to 2010 with more than 3.2 crore active users, India is the third biggest user of Facebook after USA and Indonesia. Increasing internet penetration due to cheaper access and profileration  of internet enabled phones, Facebook has been able to increase its activity in India rapidly.  Given the trend in further increase in the internet in social networking websites, the popularity of Facebook is only expected soar higher in the coming times. Due to aforementioned reasons many companies have now established their own pages on Facebook to connect with the customers. Companies from diverse fields like FMCG, Automobiles, Hospitality, Retail, Fashion labels, Entertainment etc have got prominent place in Facebook today.

Similarly, companies such as Airtel and VW used the platform to promote soccer and polo respectively. Some of the possible reasons that can be attributed to the growing preferences for digital media for marketing activities are no recurring costs, better customer engagement levels, improved visibility   etc. With this rising usage, the companies have spent 30-40% more than that of the earlier.

a.
What are the reasons, according to you, that have led to this gigantic popularity of social 
networking sites like Facebook?                









    (5)

b.
How does a company benefit by advertising on social networking sites? 


    (5)                           

c.
Does advertising on social networking sites merely help in creating awareness or does it actually influence the consumption behavior of the customers?





    (5)

d.
According to you, is this practice of advertising on social networking sites a current trend or a long-term, sustainable strategy?         









    (5)
2.
Illustrate the view on new media marketing in relationship with traditional marketing.
(OR)

3.
“Planning is the most important part in any business”. Discuss this statement based on the platform of Web marketing  plan development.
4.
Illustrate on the various modes of Cyber campaign in the digital media marketing era.
(OR)

5.
Elucidate on the various  mix that contribute to the digital media success in the context of financial services industry in India.
6.
Illustrate the  Digital media metrics with appropriate examples.
(OR)

7.
“Better customer service gets better ranking in minds of customer service” Discuss based on your learning’s from Digital Customer Service.
[P.T.O.]

8.
List out and explain the New age marketing developments in Indian context.
(OR)

9.
Describe various ways digital market is spread to its communities, quoting an example from Education industry market.






